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2018 ATTENDANCE = DELEGATE PROFILE =—

4 DAYS COMPANY TYPE JOB ROLE
Bl Agency, Creative 12% B C-Level 9%
235 EVENTS B Agency, Media 15% B Director 28%
M Brand 14% B EVP/Managing Director 14%
35,206 ATTENDEES W Media Owner 28% W Manager 32%
! Technology & Digital 25% " President 8%
743 SPEAKERS Other 3% Other 9%

203 SEMINARS & WORKSHOPS

285 REGISTERED PRESS
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| HAWEUROPE
MOST

BUZZED

ABOUT

171,093,010

#AWEurope Twitter
Impressions

13,314

Tweets containing the
#AWEurope hashtag

Top
Buzzwords

Trust
Future
Inspiration
Creativity
Talent

6,796,333

#AWEurope Instagram
Impressions

Social Media
Takeaways

Trust dominated the
#AWEurope social
conversation

Talent and Creativity
accounted for 23% of top
social discussions

1in 22 tweets from the
Week focused on issues
of Diversity and Equality
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